


Newsroom updates 

Inventory of current equipment took place, new computers ordered and in place in early November 



Digital publishing preparation 
● Regained editing access for thebroadsideonline.com, upgraded website 

servers, hosting space 
● New individual writer, editor accounts established 
● New Instagram and Facebook accounts created
● Google Analytics set up 



Publications lab 
Fall publications lab covered topics 
including:

● Building target audiences
● News organization marketing
● Digital/social publishing 



Promotion and outreach 

● Fliers and ¼-page handouts 
printed, distributed

● 18 classroom visits to promote 
winter Publications Lab, The 
Broadside 

● Email newsletter established for 
interested students (57 signed up)

● Magnets, stickers and tablecloth 
for future events, tabling 



Content posted online
Publications Lab content was posted online to test various publishing 
platforms



Engagement Editor

Job recruiting 



● Editor-in-Chief and Engagement Editor hired  

● First student news meeting held, six students attended 

● Initial content expected out in early February 

Staffing and first publication 



How to help
● Tell students about The Broadside whenever possible, encourage writers 

and creative students to get involved

● Look for upcoming stories and offer feedback

● Follow The Broadside on social media and visit the website


